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Job Description – Marketing Manager 

Introduction
RIAS is a membership organisation for architects in Scotland. We currently have around 5,000 members across six regions in Scotland, as well as throughout the UK and internationally. RIAS provides a wide range of benefits to support architects at every stage of their professional journey. Members gain access to specialist resources, exclusive events, CPD and entry to Architectural awards. Through RIAS Practice Services, members can also access guidance on legal, contractual and business matters, download essential appointment documents and forms, and benefit from tailored practice support. In addition, the organisation has offerings that contribute to professional learning and the preservation of Scotland’s architectural heritage. With opportunities for networking, professional development, specialist accreditation and participation in a national community of architects, RIAS membership provides practical, cultural and professional value for all interested in the built environment.
 
We are seeking an experienced Marketing Manager to help promote our memberships, products and services, while strengthening our member retention. This is a new role within the organisation, offering the right individual the opportunity to shape and develop the role while working as part of a supportive team. A key objective will be to maintain high member retention levels and create effective new membership recruitment strategies. 

The role will also focus on developing a marketing strategy for RIAS’s products and services, ensuring that all audience engagement is well researched, planned and delivered effectively. The Marketing Manager will also play a role in coordinating the creation of digital and physical assets that support the promotion of RIAS and its wider offer.

Although predominantly based within the Membership team, this role will work closely across the organisation. The postholder will collaborate with both the Practice Services and Outreach teams to ensure a joined-up approach to communications and marketing that links with Membership priorities. The role will also support the commercial function of RIAS, including the promotion of commercial products such as sponsorship and the online directory. 


Role Profile
Reporting to the Head of Membership, the Marketing Manager will sit within the Membership team but will work to engage RIAS with a broader audience while supporting a strategy that ensures our programmes reach the right people for both member retention and recruitment.

A key part of the role involves establishing new marketing approaches and processes and developing fresh marketing materials for attracting and retaining members where needed. The postholder will also be responsible for delivering marketing activity through our CRM system, HubSpot, and identifying opportunities to improve efficiency and impact across all audience engagement.

This is both a strategic and operational position, working 35 hours per week. While the core hours are 9.00am to 5.00pm, some evening work will be required. RIAS supports hybrid working.


Key Responsibilities

Marketing Strategy & Planning
· Develop and deliver a marketing strategy to support member retention, recruitment and wider organisational goals.
· Lead on audience research to inform targeted campaigns, messaging and segmentation.
· Create annual marketing plans for RIAS’s membership, products, services and commercial activities.
· Establish and maintain marketing processes and standards across the organisation.
· Reports up to Trustee Board level on the impact of marketing activities. 
Campaign Delivery & Content Development
· Plan and manage multi‑channel marketing campaigns, including digital, print, social media, email and events.
· Lead on the development of high-quality marketing materials, assets and content (digital and physical) that promote RIAS and its services.
· Develop consistent branding, tone of voice and messaging across all outputs.
· Guide and support other teams to develop effective marketing plans and collateral for programmes, initiatives and member benefits.
CRM (HubSpot)
· Lead on the use of HubSpot for marketing activity, ensuring effective audience segmentation and campaign delivery.
· Identify opportunities to improve automations, workflows and efficiencies in CRM-driven communication.
· Use data and analytics to evaluate performance, report on outcomes and recommend improvements.
· Supporting regional chapters to utilise HubSpot for mailings and newsletters. 
Commercial & Sponsorship Support
· Develop marketing plans to promote commercial products, sponsorship opportunities and partner benefits.
· Advise on how optimise revenue generating services in terms of competitive pricing and messaging to key customers and audiences. 
· Identify opportunities for the building and bookshop to be used to increase revenue and support the implementation of this. 
Brand, Communications & External Engagement
· Champion the RIAS brand, ensuring consistency and quality across all platforms.
· Take a lead role in scoping and developing a new website for the organisation, focussing on user experience for audience development and engagement opportunities. 
General Responsibilities
· Monitor sector trends and best practice to continually improve marketing approaches.
· Represent RIAS at events where required.
· Communicating regularly with the management team to ensure all problems are solved effectively and any relevant information is passed on to the team.
· Promote equality and diversity in all aspects of your work by developing and maintaining positive working relationships, ensuring that colleagues are treated fairly and with respect
· Undertake any other duties as requested by the Head of Membership. 

Person Specification
Essential
· Proven experience in a marketing management role, ideally within a membership organisation, charity, professional body, or learned society.
· Demonstrable experience in developing and delivering marketing strategies, including planning, implementation and evaluation.
· Strong background in multi-channel campaign development, covering digital, email, print, social media and events.
· Experience producing high quality marketing content and assets, both digital and physical.
· Proven ability to work with CRM system including segmentation, automation, workflows and analytics.
· Experience using data-driven insights to shape marketing decisions and evaluate campaign performance.
· A track record of working independently and managing multiple projects simultaneously.
· Demonstrable experience in brand management, ensuring consistency of tone, style and messaging.
· Commercial acumen around how to drive sales, meet and report on targets.
· Understanding of audience development, segmentation, and user journey mapping.
· Excellent written and verbal communication skills, with an ability to tailor messaging for different audiences.
· Strong attention to detail and commitment to maintaining brand standards.

Desirable
· Experience marketing membership schemes, including recruitment and retention strategies.
· Previous involvement in developing or scoping website projects, particularly with a focus on user experience.
· Line management experience.
· Experience of working in architecture or the built environment 






Page 2 of 2




image1.png
J =i,

N Q3
&) \q(?o
2
[—] 3
7 X\e
4

BT The Royal Incorporation of Architects in Scotland
Aonachadh Rioghail nan Ailtire ann an Alba




